
 

 

 

 
CRM and Insights Analyst - Trafalgar Entertainment Asia-Pacific (TEAP) 

Part Time – 3 Days per week 

 

Trafalgar Entertainment Asia-Pacific is looking for a commercially minded CRM & Insights Analyst to 
help us make smarter decisions through better use of data. This newly created role works across 
marketing, ticketing, productions and finance, transforming data into meaningful insights that drive 
audience growth, improve commercial performance and support strategic decision-making. You'll 
play a key role in helping teams understand what's working, where opportunities exist, and how we 
can continue to grow and engage our audiences. 
 
Reporting to the General Manager, you'll be responsible for maintaining the integrity and 

governance of our data, developing dashboards and reports, and delivering insights that support 

both day-to-day operations and long-term planning. You'll work with a range of systems and data 

sources, using tools such as Power BI, SQL and HubSpot to turn complex information into clear, 

actionable recommendations for stakeholders across the organisation. 

 

We're looking for someone who combines strong technical capability with commercial curiosity and 

excellent communication skills. You should be just as comfortable building reports and analysing 

trends as you are explaining your findings to non-technical audiences. If you enjoy solving problems, 

uncovering opportunities in data and want to apply your skills in the dynamic world of live 

entertainment, we'd love to hear from you. You'll join a small, close-knit team where collaboration is 

valued, ideas are welcomed and individual contributions make a real impact. 

 

We offer ticketing benefits and access to our employee rewards and discounts program. You'll work 
in a supportive environment that encourages collaboration, learning and professional growth. 
 
For further information about this role, please refer to the Position Description below.  
 
To apply, please email a cover letter addressing the position requirements and your current resume 
to  
trsrecruitment@trafalgarentertainment.com.au with the Subject Line ‘CRM and Insights Analyst – 
NAME” by Monday 13 July 2026. 
 
Early applications are encouraged as suitable candidates may be invited to attend an interview prior 
to the closing date.   
 
Applications are open to those with full working rights in Australia. Trafalgar Entertainment Asia 
Pacific is an Equal Employment Opportunity Employer. 
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CRM and Insights Analyst 
 

 

Reporting to:  General Manager, Theatre Royal Sydney (TRS) 

Position type:  Part-Time - 3 days per week 

Location:  Sydney CBD (25 Martin Place, above Theatre Royal Sydney) 

 

Our Company: 

Trafalgar Entertainment Asia-Pacific (TEAP) is the Australian based division of Trafalgar Entertainment. This 
division supports Trafalgar Theatre Productions Asia-Pacific (TTPAP) as well as Theatre Royal Sydney (TRS). 
 
By joining TEAP, you are joining the leading international live entertainment company, Trafalgar 
Entertainment (TE). Co-founded by Sir Howard Panter and Dame Rosemary Squire in 2017, Trafalgar 
Entertainment is focussed on new productions, the distribution of live-streaming innovative content and the 
provision of amazing spaces where people can come together to share in the experience of live entertainment. 
TE is home to Trafalgar Theatres (comprising Trafalgar Theatre and Olympia Theatre in London, Theatre Royal 
Sydney, and 12 UK regional venues), Trafalgar Theatre Productions, Trafalgar Releasing, Trafalgar Tickets, 
Stagecoach Performing Arts, Helen O’Grady Drama Academy, London Theatre Direct, Jonathan Church Theatre 
Productions and The Chiswick Cinema. 
 

TEAP operates the Theatre Royal Sydney (TRS), one of Australia’s oldest theatrical institutions, originating in 
1832 with the current TRS built in 1976. In 2020, Trafalgar Entertainment were selected as the new operators 
of TRS and after an extensive restoration period, the theatre reopened in December 2021. The iconic 1,200 
seat theatre is an architectural masterpiece and centrepiece of theatre in Sydney’s CBD. The theatre is home 
to a broad range of entertainment including plays and musicals. TTPAP commenced its operations in 2026 and 
will be responsible for the general and financial management of several Australian theatre productions. 
 

About the Role: 

The CRM and Insights Analyst is a newly created, pivotal role in developing commercial strategy. Reporting to 
the General Manager - TRS but working across various TEAP departments, the position has a focus on 
transforming raw data to provide valuable information to assist with strategic decisions with an aim to drive 
commercial performance.  
 
This position is responsible for the integrity of our data and for ensuring privacy regulations are met. As the 
gatekeeper for the TRS databases, creator of dashboards and custom reporting, the CRM and Insights Analyst 
will have strong analytical skills and an expert knowledge of HubSpot, Google Analytics, Power BI, Looker 
Studio and Excel.  
 
The ability to address strategic issues and communicate complex information into succinct insights to various 
audiences is essential. The role requires an individual who is adaptable and able to work in a cross functional 
team as well as independently.  
 
Flexibility is essential as working across various time zones is part of the role. 
  
Equal Opportunities and Diversity: 

We LOVE entertainment, and in our world, EVERYONE has a part to play. 
 

Trafalgar Entertainment and its subsidiary companies are committed to ensuring that the organisation is truly 

inclusive, diverse and anti-racist, achieving a working environment which provides equality of opportunity and 

freedom from unlawful discrimination on the grounds of race, sex, pregnancy and maternity, marital or civil 

partnership status, gender reassignment, disability, religion or beliefs, age or sexual orientation. We believe 

that all employees and customers are entitled to be treated with respect and dignity.  



 

 

Key Responsibilities 

Data Governance and Management: 

• Maintain the integrity, accuracy and security of organisational data through effective data 
governance, cleansing and quality control processes. 

• Act as custodian of the TEAP and TRS databases, ensuring compliance with privacy 
legislation, company policies and data security protocols. 

• Maintain the data register and manage data removal requests, large data exports and third-
party data requests. 

• Regularly review HubSpot data structures, data entry standards and database processes, 
identifying and implementing improvements in collaboration with TE's Marketing Systems 
Business Analyst, Group Data Manager and department stakeholders. 

• Liaise with TE stakeholders to ensure a consistent and well-managed data environment 
across TEAP and TTPAP. 
 

Analytics and Reporting: 

• Develop and maintain dashboards, visualisations and reports from multiple data sources, 
providing actionable insights across Marketing, Ticketing, Productions and Finance. 

• Deliver regular and ad hoc audience, sales and campaign reporting to support business 
planning, performance evaluation and strategic decision-making. 

• Support financial modelling and commercial analysis, identifying opportunities to improve 
ticket sales, customer retention, audience engagement and marketing return on investment. 

• Create and maintain custom reports using SQL and business intelligence tools, ensuring 
documentation and ongoing optimisation of reporting solutions. 

• Work with Marketing and Ticketing Managers to expand self-service analytics capabilities 
and standardise reporting across the organisation. 

• Investigate and implement emerging analytics, automation and AI-enabled tools to improve 
reporting efficiency and business insight. 
 

Audience Insights and Customer Development 

• Manage audience research projects and external research relationships, ensuring insights 
are delivered within agreed timelines and budgets. 

• Monitor audience, visitor and industry trends, providing recommendations to support 
audience growth, customer conversion and revenue generation. 

• Support the development and implementation of audience segmentation strategies and 
personalised communications. 

• Provide audience selections and campaign analysis to support email marketing, paid media 
and other customer communications. 

• Develop data outputs and reporting views that enhance audience targeting, personalisation 
and customer engagement. 

 
Training and Stakeholder Support 

• Provide training, coaching and support on reporting tools, dashboards, CRM processes and 
data interpretation across TEAP and TRS. 

• Assist users with data, reporting and system-related queries, helping to resolve issues and 
improve adoption of data-led practices. 

• Participate in system implementation, enhancement and training initiatives, supporting local 
users as required. 

• Communicate updates to data governance processes, reporting standards and 
organisational data protocols. 



 

 
 

Key Selection Criteria:  

 

• Tertiary qualification or professional certifications in Data Analytics, Business, Information 
Systems, Statistics or a related discipline (e.g. Power BI, Azure, HubSpot or Data Analytics 
certifications). 

• 3–5 years' experience in a data analytics, business intelligence or insights role, preferably 
within entertainment, ticketing, retail, hospitality or another customer-focused industry. 

• Demonstrated experience integrating and reconciling data from multiple business systems, 
including CRM, ticketing, digital marketing and finance platforms. 

• Strong analytical skills, including experience in data mining, analysis and interpretation to 
support commercial decision-making. 

• Proven ability to develop and maintain reports, dashboards and visualisations that deliver 
clear, accurate and actionable insights. 

• Advanced experience using Power BI or similar business intelligence tools, including data 
modelling and presenting insights to diverse audiences. 

• Experience managing CRM data, including data cleansing, segmentation and audience 
selection, preferably within HubSpot. 

• Proficiency in SQL 

• Strong understanding of data governance, data quality, information security and privacy 
compliance requirements. 

• Proven ability to communicate analytical findings and influence decision-making across a 
range of stakeholders, including senior management. 

• Excellent organisational and time management skills, with the ability to manage competing 
priorities and meet deadlines. 

• Strong interpersonal skills with the ability to work collaboratively across multiple teams. 

• Pragmatic, solutions-focused approach with a commitment to continuous improvement. 
 
Desirable 
 

• Experience within a performing arts, theatre, ticketing or live entertainment environment. 

• Experience with audience segmentation, customer journey analysis and campaign 
performance measurement. 

• Knowledge of Google Analytics 4, Looker Studio and marketing attribution methodologies. 

• Experience supporting self-service reporting environments and user training. 


